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Check it out at
http://www.ngmw.co
.uk

THE Northern Group has launched a
brand new website, designed to keep
members and our industry colleagues
updated not just on our members’
activities but also all motoring matters
with a northern slant.

Our new website dramatically improves on the older
site, with responsibility for design and content brought
in-house allowing for more relevant and current
content, with the group’s website editor, Andrew
Evans, able to update the site to reflect the latest news,
events and issues.
Teesside-based Andrew, pictured below, has been
working on perfecting the new site for several months
ensuring that it is relevant not just to group members,
but also to motor industry PR departments.
Features include reports on events attended by group
members with links to their reviews on the newlylaunched models, enabling PR managers and staff to
instantly check out how their products have been rated.
As well as maintaining a current list of members, the
site includes our newsletters and an embedded Twitter
feed to the group’s NGMWCars page - which also
features road tests and reviews from many of our
members - along with links to the group’s other social
media accounts.
Says Andrew: “It’s an entirely clean-sheet replacement
for the previous site. The site’s main body focuses on
news and events both within the group and affecting the
wider northern
region.
“Along with the
group’s own events
and news, we report
back on
manufacturer events
attended by our
members, and those
held in the region.
Each article
provides external
links to reviews
emerging from such
events, as a resource
for manufacturer
PRs.”
By using a responsive design, the site will adjust itself
dynamically to suit the device it’s being viewed on.
Andrew, pictured above, has also been able to provide
new email addresses for all members of the group, so
it’s now possible to contact any member with a simple
forename.surname@ngmw.co.uk format email address,
which will link automatically to each member’s
individual e-mail account.
The new site is now live - check it out at:
http://www.ngmw.co.uk/
And if you have any comments or suggestions you can
get in touch with website editor Andrew Evans at
andrew.evans@ngmw.co.uk

ngmwNews

WELCOME to this bumper, Spring
edition of NGMW News.
Over the following pages you will find an
eclectic mix of news, features and
opinions from our members - from
riding roughshod in Yorkshire to living it
up in a Lambo on the Cote d’Azure.
Our membership has grown again with
two more on-line writers joining the fold
and we introduce them on Page 3.
There’s news of forthcoming - and past group events plus our regular
comprehensive round-up of PR
department comings and goings.
I hope you enjoy this edition of NGMW
News and any feedback would be
appreciated.

- David Whinyates

david.whinyates@ngmw.co.uk
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NGMW News is produced by the
Northern Group of Motoring Writers,
Britain’s longest established regional
motoring writers’ group. The Group
represents journalists working for print
and digital media with regional,
national and worldwide audiences.

Editor & Designer: David Whinyates

Principal Contributor: Alan Domville

Contributors: Malcolm Bobbitt, Andrew
Evans, Andy Harris, Steve Howarth,
Frederic Manby, Julie Marshall, Steve
Orme & Damian Turner.

Contributions are always welcome send your stories and pictures to Alan
Domville at e.domville@btinternet.com
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The Northern Group has welcomed two new north-west based members - Ben
Harrington, who runs the Driving Torque website and freelance motoring writer
James Fossdyke who has already distinguished himself by being nominated for a
gong in this years’ Newspress Awards. If you’ve not met them yet, here’s your
chance to get to know them...

Group’s
on the
right

lines
for Ben

DESPITE being an avid
traveller, Ben Harrington
has always lived in the
north-west of England
since he was born eight
days into the 1980s in
Hazel Grove, just outside
Stockport.

Even when he studied mechanical
engineering at university, he only
ventured as far as Liverpool.
Ben now lives with his wife,
Jacqueline, and daughters Isabella
and Amelia in Macclesfield.
“Maybe it’s the glorious climate in
the north-west that constantly brings
me back,” he jokes.

Ben picked up a passion for cars
from his father. He explains: “He
was a Ford and Jaguar kind of guy
and many of my early memories are
of spending time with him in the
garage as he tinkered under the
bonnet of a Capri or an XJ12.
“When I open my own garage now,
the smell of a car takes me back that oily aroma is one of my
favourites.”
Although he studied engineering,
Ben ultimately chose not to go
down that path and at the age of 22
he joined Greater Manchester Fire
Service.
“I was proud to be a firefighter,”
he says, “but I’ve always enjoyed
writing and I needed an outlet.
Working shifts allowed me to

venture into freelance writing and,
with the help of a more IT-savvy
friend, I launched my website Driving Torque - in 2010.”
Since its inception, the site has been
remoulded as a new car review
resource, also providing first-drive
reviews from car launches.
“It’s expanded very well and has
brought in freelance writing
opportunities from the UK and the
USA,” says Ben, who left the fire
service in 2016, taking the rather
large jump to driving trains.
“Obviously it’s still shift work
which allows me to continue
writing,” he explains.
“It can be hard balancing the
demands of two jobs and a family,
but I’m proud of what I do, and I’m

very lucky to be married to a
fantastic lady who supports me all
the way.”
Away from cars and other work,
Ben has a passion for music, films
and various sports attending
Manchester United games whenever
he can, as well as venturing down to
Twickenham to watch England play
rugby.
But cars remain his abiding passion
and, in particular, classic
Volkswagens. He’s owned a ’74 T2
since 2004 and also has a ’97 Jeep
Wrangler and a Piaggio Vespa.
Ben adds: “I’m incredibly proud to
be a member of the Northern Group
of Motoring Writers, and I look
forward to many years of
collaboration.”

James is in the news

AFTER giving up a semirespectable degree course to turn
his hand to writing, James
Fossdyke started his career in
2014 at ContractHireAnd
Leasing.com - now replaced with
the more snappily named
Leasing.com.

Honing his skills over the course of
two years, he gained experience as a
news writer and road tester, before
leaving in 2016.
There followed a year of “missionary
work” on the south coast, working
alongside fellow NGMW member
Andrew Evans at Blackball Media,
where James wrote for the Press
Association and AOL Cars, as well as
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the company’s flagship magazine, Car
Dealer.
In 2017, though, James returned to his
native Cheshire and went freelance.
Today, he writes for a multitude of
newspapers, websites and magazines,
with clients including Diesel Car,
Motor1.com and The Cheshire
Magazine.
His work brought him a nomination in
the Automotive News Journalist
category of this year’s Newspress
Awards.
When not at work, he can be found
watching football, skiing or drinking
wine. “Unless I’m busy looking after
my troublesome but much-loved
Jaguar,” he says.

Legends of the lamp
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GENUINE miners’
lamps, the traditional
award given by the
Northern Group to the
winners of our annual
Northern Car of the
Year and to those in the
industry who have been
outstanding supporters
of our cause, are
seemingly becoming
rarer.

Regular visits to antique outlets
for lamps invariably draw a
blank, as do internet inquiries.
Since we adopted the award as a
symbol of the north in 1977, we
have presented 44 of them, each
suitably inscribed with the name
of the recipient.
The lamps have become known
as the Northern Group’s
equivalent to the Oscars, except
that we call them the Arthurs affectionately named after
former miners’ union leader
Arthur Scargill.
Given the lack of availability of
genuine brass lamps, group
secretary Alan Domville
snapped up a job lot as a bulk
purchase meaning we still have a
good number in stock for future
presentations.
The most recent presentation
was to John Brooks who had
been arranging Toyota and
Lexus car loans for members for
many years and who took early
retirement last year. After
leaving Toyota John moved to
what was his second home in
sunny Spain.

r John Brooks receives his ‘Arthur’ from Group

Andrew joins our
Friends roll of honour
general secretary Alan Domville

ONE of the doyens of motoring public
relations, Andrew Didlick, retired
recently – and group members have
agreed unanimously to invite him to
become a Friend of the Group.

Andrew, below right, who was director of
communications, events and brand partnerships at
PSA, was a good friend to the group over many
years and he was delighted to accept.
He joins Tim Jackson, Paul Ormond, Peter
Newton and Denis Chick who have each
been elected to our Friends roll of honour
in recent years.
Andrew was delighted to be so honoured.
“I and my team always enjoyed working
with the Northern Group – we found you
all very genuine people,” he says.
Andrew and his wife Sarah attended many
of our annual dinners and he addressed
guests on behalf of the industry during our
40th anniversary event at Rudding Park in
2013.
Andrew left school at 16 and then qualified
for ordinary and higher national
certificates and earned a BA degree in
business studies and a marketing diploma.
All were put to good use working initially
as a commercial marketing assistant with
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Guest, Keen and Nettlefold
Forgings and as an export
sales and marketing
manager with the Newey
Goodman Group.
He moved to William Holdings Building products
division as marketing manager and later became
manager of world advertising at Jaguar.
From Jaguar he joined Peugeot, initially as
manager of advertising and then as director of
Motaquip, the company’s parts division.
He was appointed director of public relations in
2000 and organised many imaginative car launches.
Group members often reminisce about his
unforgettable launch events such as the one at
Longleat Safari Park when we each slept in
luxurious wigwams.
On another occasion the
driving exercise included
some fun aboard rubber
inflated boats on the
Solent off Lymington
(pictured, left).
Andrew is a director of
the magnificent Coventry
Transport Museum to
which he also invited
members.

- Alan Domville

Another
driving
day
decider
planned
for our
CotY
award
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r Alan Domville presents Kia PR chief Steve
Kitson with the 2018 Northern Group Car of the
Year award.

THE 2019 Northern Car of the Year
winner will again be decided
following a driving day at which
Northern Group members will have
the chance to get behind the wheel of
the short-listed contenders.

Plans are going ahead for a repeat of the
successful exercise which was held at the Thorpe
Park Hotel near Leeds last year when 15 group
members were able to briefly re-aquaint
themselves with the five models which had

topped the vote. All members has been asked to
choose their favourites from more than 90 new
cars which were launched during the year.
In contention for the 2018 Northern CotY title
were the Citroen C3 Aircross, Kia Stinger, Jaguar
I-Pace, Suzuki Swift and the Volvo XC40. In a
close-run contest the Kia Stinger came out on top
by a mere four points - the third time the Korean
manufacturer had been awarded the title.
PR Director Steve Kitson was presented with the
trophy - the Northern Group’s coveted miners’
lamp - and a bottle of champagne by group
general secretary Alan Domville during the

Summer date for AGM

MEMBERS of the Northern Group will
have a chance to make any changes they feel
may be necessary to the group’s constitution
when our annual general meeting is held in
the summer.
The constitution was first laid down when
the group was originally formed back in
1973 and has been regularly updated to
reflect changing times and circumstances.
The AGM is the only formal opportunity for
changes to be made to the constitution and,
although it’s a long document, members are
urged to take the time to read through it
and to come up with any proposals for
revisions ahead of the AGM.
The constitution can be viewed on our new
website - https://www.ngmw.co.uk/ - or
obtained vie e-mail from group general
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secretary Alan Domville.
Our next group get-together, which will take
in both the annual and general meetings,
will be in the summer.
Any proposals to revise the constitution
should be sent to general secretary Alan
Domville at least four weeks before the
meeting which will be held on June 11th
with an overnight stay at a Cheshire venue
which is yet to be confirmed. In a break
from tradition, the summer event, which is
once again being held around a Kia driving
day, will be held in mid-week.
The annual meeting will bring to an end
Julie Marshall’s two-year term of office in
the group chair and, should precedent be
followed, she will be succeeded by current
vice chairman Andy Harris.
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SMMT’s northern test day at Wetherby
Racecourse last autumn.
Last year’s new format proved to be such a
success that it will be repeated for 2019 with
members initially being asked to vote for their
personal favourites from a list being compiled by
CAP’s Martin Ward. Every new car released
during the 12 months up until June 1 will be in
contention.
Members will be asked to select the best three of
the cars they have driven during the year and will
also be able to nominate a “wild card” model
which they have not had the opportunity to drive
at the time of the vote.
The results will then be collated and, subject to
press fleet availability, up to six of the cars
receiving the most votes will be made available
to drive on a date in late August or early
September at a northern venue central to the
majority of members.
Once again, the plan is to announce the results
and the 2019 winner at the SMMT’s northern test
day.
And, although we are currently
awaiting confirmation of this
year’s event from the SMMT,
the Northern Group is hoping
to stage an informal, openhouse BBQ for members
and attending PR staff the
night before the test day.
Planning is currently under
way by the group’s
entertainment sub-committee who are liasing
with the SMMT and full details will be
announced once plans have been finalised.

Guy passes with an A
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WHILE spectating at the
Drumhouse Hill Climb
which is part of the VSCC
annual Lakeland Trial, I
came across Northern
Group member Guy
Loveridge campaigning a
weather-stained 1929 Ford
Model A.

Anyone who knows this part of the
world, and especially those brave
souls who participate in this
grueling day event - which starts at
around 7am from the summit of
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Honister Pass, 1,167 feet above sea
level - will be aware that the
normally out of bounds loose slate
track which ascends another 1303
feet from the slate mine at the top of
the pass to the tip of Honister Crag
is one of the scariest drives
anywhere in Britain.
The weather for the event is always
chilly and often wet, sometimes a
tad snowy and mostly breezy, which
adds to the drama of the situation.
The view from the driving seat as
one sets off on the long and steep
climb to reach the lofty summit is at
the very least unnerving, and for
anyone who is a novice it can

only be described as
terrifying, especially
when seeing the upward
spiraling hairpins as the
track clings to the
mountainside.
If that's not enough to
get an adrenalin rush,
knowing there's a sheer
drop of a thousand feet
to the valley below
should something silly
happen certainly gets
the blood pumping.
Guy, who is a former chairman of
the Guild of Motoring Writers as
well as being an experienced racing
driver, pilot and one who has
undertaken some serious long
distance adventures in all sorts of
elderly cars, was just about to take
off on the hill climb with a
complement of three passengers, all
seasoned vintage and classic vehicle
owners keen to enjoy one of the
most demanding trials that takes a
tortuous route through the wilds of
Cumbria.
The accompanying pictures show
Guy with the Model A Ford: a few
moments before attempting the hill
climb (left), roaring up the first
stage of the climb before
encountering the hairpins (top of
page),and returning downhill after
successfully reaching the 2470 foot
summit (above right).
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The downward route to the slate
mine is just as menacing as the
upward toil, particularly when
working the brakes of the car to
impede progress on the 1 in 2 and 3
hairpins, while contemplating that
getting it wrong is unthinkable as
one glances to the abyss below.
Thankfully Guy got everything
right, even though the look on his
face as the Model A slithered and
skidded around the helter-skelter
with wheels locked was a picture.
Talking about the ordeal afterwards,
Guys words were unrepeatable,
though translated would appear to
suggest he wondered why he'd put
himself up for the challenge.
Would he do it again? Of course he
would!

- Malcolm Bobbitt

Let’s
hear it
from the
girls...
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THIS is my last newsletter column as
chairman and it’s been a privilege to
represent such an august bunch of chaps
for the past two years.

Come the AGM in June, I will be handing over the reins
(and the group’s ceremonial ferret) to vice-chairman
Andy Harris who has been a great ambassador and has
been instrumental in bringing a lot of new blood into the
group since he became a member just a few years ago.
My one regret is that, despite welcoming five new
members, and one returning former member, during my
tenure, I am still the only female member of the group.
I know, from my own experiences, that women are
interested in cars and driving, (perhaps not to the same
extent as men, I’ll grant you), so it’s a shame that none
of them, at least in the north, have taken to using their
journalistic skills to write about motoring and become
eligible for group membership. Here’s hoping that may
change before too long.
The newspaper industry is going into decline even more
rapidly than we could ever have imagined, it seems on a
monthly basis we hear of job cuts, reductions in
paginations and closure of titles that have served their
community, in some cases, for hundreds of years.
I feel lucky to still have a job, and one I still enjoy
immensely, but like a lot of staffers my wings have been
clipped and it’s nigh on impossible to get out to the
same number of launches as I once did.
I have to limit them to just two or three a year and so

FROM THE CHAIR

This will be Graham’s
third spell as a member
having joined in 1987 only
to leave in 1996 when he
became head of PR for
Newcastle United.
He returned to the group in
2004 but left in 2015
because his commitments
as a football reporter for
talkSport made it

impossible for him to
attend group meetings.

Group set
for daring
soapbox
supercar
record

THE Northern Group is
planning an audacious attempt
to earn a place in the Guinness
Book of World Records.
Plans are well advanced for
the group’s attempt to set the
fastest ever trans-Pennine
soapbox crossing on a
demanding coast-to-coast
route from Redcar in North
Yorkshire to Workington in
Cumbria - a distance of 115
miles - on the legendary Route
A66.
The group has enlisted the
help of famed Welsh
aerodynamicist Professor
Ebrill Hurtyn of the
University of Llantwit in the
design of its soapbox supercar
which is currently undergoing
final wind tunnel testing.

with Julie Marshall

I’m grateful that manufacturers are happy to loan me
test cars on a regular basis.
I know some members, and others in the industry, have
been refused cars and denied places on launches by
some manufacturers, often without a justifiable reason,
but I suppose with budgets being cut and expenditure
scrutinised, the press officers have to justify every
penny to the accountants and they are probably just as
fed up with it all as we are.
Change is of course inevitable and we must embrace it
and adapt the best way we can so we can continue
working in the industry we love for many more years to
come.

Graham’s back behind the wheel...again!

COUNTY Durhambased Graham Courtney
has rejoined the
Northern Group after an
absence of four years.
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“I’m a great believer in not
being a member of
something for the sake of
it,” says Graham. “If you
can’t attend meetings and
contribute then there’s not
much point being a
member.”
Graham still covers
football - and rugby league
- for talkSport but is now
in a position to attend
group meetings, he says,
And his motoring work is
reaching a wide audience
through the Newcastle
Chronicle and Journal and
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London-based lifestyle
magazine publisher TI
Media which has over 40
titles including Country
Life, Horse & Hound and
Homes & Gardens.
In addition he provides
motoring editorial for
London’s leading lifestyle
magazine, the Square
Mile, and for a number of
lifestyle publications in the
north east of England.
And when he’s got a few
moments to spare he also
does video work and web
writing for local dealers.

Full details of the vehicle are
being kept a closely guarded
secret amid fears that, given
the professor’s location, news
of the record attempt may be
leaked to rivals in the Welsh
Group.
“We don’t want to reveal too
much at the moment,” says an
NGMW spokesman, “but our
teaser image gives some clues
to the sensational final design
of our soapbox - and the fact
that it will be finished in the
group’s colours of green and
red. We are also delighted to
announce a major sponsorship
deal with Lifebuoy.”
The spokesman added: “We
can, however, also reveal that
it will be 2MP and 4LD - twoman-powered with four leg
drive - and come with a host of
safety kit including a fitted-asstandard defibrillator.
“This will be invaluable for
our older members as they
pedal their way to glory.”

Time to strip the tease?
ngmw N E W S

THE run-up to this
year’s Geneva show
must have set some
kind of a new record.

Not for the number of new
cars being launched there...but
for the sheer volume of socalled teaser images issued in
advance by car makers itching
to get every single column
inch they possibly can.
Don’t know about you but I
find them really irritating.
Dark, gloomy images that tell
you nothing - and more often
than not bearing little or no
resemblance to the final
product. That’s if there ever is
a final product.
Trouble is if you are running a
motoring news operation as I
do for our Eurekar! website
and our portfolio of Reach plc
regional newspapers, you’ve
got to do something with
them, because you know darn
well that these images are
great space-filling fodder for
the weekly glossies and the
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David Whinyates: The editor’s view
ever-increasing number of
motoring websites out there.
And while they may look very
fetching filling half a page in
a glossy magazine, and
respectable enough viewed on
a high-res screen from a
website, they just don’t cut the
mustard when it comes to
newsprint.
My solution is to Photoshop
them as best I can if only to
get a little definition and
colour into the shot.
Pretty much the same applies
to the arty-farty, moody
images which are fast
becoming the Newspress
norm from a number of
manufacturers.
Are they deliberately
darkened or are they just
employing photographers who
can’t quite get the exposure
right? Again it’s a Photoshop
job to ensure half-decent repro
on newsprint.

Then there’s the long shots
with beautiful landscapes or
stunning architecture in the
background. Sure, sunsets are
superb, seascapes can be
sensational, modern
architecture can be amazing but, hey, what about the car?
True, shots like this might
look superb filling a page in
Top Gear or WhatCar? - an
art director’s delight, in fact.
But how many newspapers
have art directors? These
days they’ll be lucky to
have an artist!
Space is valuable, so what
happens? It’s down to the
overworked sub-editor,
who’ll take one look and
crop all the extraneous bits
out.
The sun’s gone down; the
tide’s gone out so what’s
left? The car ... and isn’t
that exactly what our
readers want to see?

MY old mukker Steve Orme was in
Birmingham indulging in a bit of
casual Scousering - he liberated
some silver spoons, but no alloys,
he tells me - when he spotted this
no-Michelin-starred establishment.
Says Steve: “He has changed the
spelling of his name but I'm not
fooled.
“The case for the prosecution words I have heard many times is that the NGMW News editor
has undeclared business interests
in the Midlands and, as a former
resident of Cyprus, is an expert on
kebab construction. Surprised they
don't sell parmos.”
Sorry Steve, the parmos are off, but
we can do you a mean moussaka!
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r Teaser shots from Hyundai, Sko

da,
Kia and BMW - at least Kia’s ima
ge of
the forthcoming Ceed crossov
er (top
of page) shows a car!

A Lambo in Monaco - what
more could a man ask?
ngmw N E W S

As a self-styled
overweight,
underhaired, middleaged man ANDREW
EVANS felt he had no
option but to choose a
red Italian sports car
with a white leather
interior when offered
the chance to drive a
range of rare classics
in the Principality.
Here he explains how
it all came about...

LATE last year I took a trip to
Monaco, as one of a small handful of
UK media attending Sony's FIACertified Gran Turismo Online
Championship world final.
The grand event took place over four days,
naturally lending itself to a fair bit of downtime.

Fortunately Sony had arranged some activities to
plug the gaps. One, on a bright Sunday morning,
was a gentle trip into the hills above Monaco.

It sounds ordinary, but the reality was something
quite different. Sony had laid on a quite
remarkable selection of classic cars for the trip.

Choices ranged from the relatively recent Porsche
911 Turbo to a classic Citroen DS Cabriolet
d’Usine - and, for some reason, a Nissan Figaro.

A couple of cars were off-limits except for
passenger rides, but that mattered little. I'd
already got my eye on a car.

r Right:
Nice work if
you can get it Andrew Evans
pilots the
Lamborghini
Jalpa around
the streets of
Monte Carlo.

r Above right:
Rare classic
cars line up in
Monaco
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Yes, as befitting any overweight, underhaired
middle-aged man, I’d chosen the bright red,
convertible (well, targa), Italian sports car with
pop-up headlights and a white leather interior.
What mid-life crisis?
Still, I had to wait a little for my chance to pilot
the Lamborghini Jalpa. The first stage of the trip,
out through Monaco's disorienting tunnels - with
glittery ‘glassphalt’ surfaces - was chauffeurdriven.
Each of the rare classics came with a chaperone,
part driver, part instructor and part minder.
Once out of the maze, we were onto the infamous
road to La Turbie, where Monaco’s Princess
Grace — American actress Grace Kelly — died
in 1982 after suffering a stroke while driving.
A driver change at the Tete de Chien cliffs,
overlooking the Principality, finally gave me the
chance to drive the Lambo.
It wasn't an easy start. The Jalpa, it transpires, has
an inverted gearbox. First is left and down, with
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reverse directly above it. Good job I'm not in a
convoy of classic cars and there's not an
expensive collectible behind me...
Surprisingly, the clutch pedal was quite light, but
also close enough to the brake to cause a couple
of early issues; I ended up covering the clutch
with my left foot, just to keep from hitting two
with my right.
Also on the light side are the brakes and steering,
or at least for the first few inches of both. The 80s
was the era we experimented with digital
technology and Lamborghini seems to have taken
this to heart with the car’s controls.
The right-hand pedal is anything but digital.
That’s linked to the Jalpa’s 255hp, 3.5-litre V8
and, despite the best efforts from the Corvette up
the road and the 911 behind me, that makes the
Lamborghini the loudest car here. Especially
when booted in second through a tunnel, or doing
a naughty (but chaperone-approved) drift out of a
Riviera hairpin.
But almost as soon as it started, it seems, it's over.
Crossing the grand prix start line, a brand new
Porsche 911 tries to muscle in, but in this
environment 911s are a dime a dozen, and our
convoy comfortably outclasses his common car.
And this qualifies as work!

Life goes on with Jag
ngmw N E W S
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After a quiet start to the
year, FREDERIC MANBY
sprung back
into action
with the
cognoscenti
at the launch
of the new
Jaguar XE
where he had the chance
of a chat with design
chief Ian Callum...
I HAVE had a quieter start to the
year.

Elective surgery to refresh some sensitive ducting
meant that things had to be put on hold awaiting
the medical call-up - including the gym, the velo,
long flights before and after, two Toyota launch
invitations - but oddly none had come from
Lexus.
A high speed Jaguar F-Type rally experience also
had to be shelved. A romp in the new Jeep
Wrangler was cancelled along with some others.
Nothing, as usual, from Rolls-Royce, Bentley,
Mini - the latter has apparently dumped me
because, says its cheery PR manager, I forgot to
attend an event some years ago.
It’s the only event I have even forgotten. I plead
insanity. I may take it up with the BMW board
when I get round to it.
I have almost given up with Porsche, which I
presume may be obsessed with new media. I may
take that up with the board - if I get round to it.
Before the end of the year I did enjoy a rare Aston
Martin event. Wonderful. And a week with a
Phantom. Amazed. Then, feeling like something
more leisurely, I helped Jaguar celebrate its latest
XE. Just looking, no driving.
The face-lifted saloon comes on the back of

record marque sales - in the UK at least - and it
got a VIP reveal to the cognoscenti in London’s
Shoreditch a few weeks ago.

Well, there was at least one VIP of sorts (a male
model) and a few dozen motoring pundits
including myself and, from further north, that
great travelling man, John Murdoch. Unusually,
he was without ‘the boy’ - who is facing
betrothal.

Anyway, back to the belles and beaux of
Shoreditch. Factory lay-offs, China, Brexit and a
recent recall to redress faulty emissions from
44,000 models have dulled the JLR company
shine but life goes on. Business is cyclical.
Prosecco not Champagne, noted a canny
Ecossais. I sampled one bottle of local ale.

The XE is Jaguar’s ‘cheapest’ car, though the
designer Ian Callum pointed out that there is no
such thing as a base model XE. Unveiling his
cleverly re-worked XE, he said it was the XE he
always wanted.

“We’ve lived with it, we understand its character
and it’s a wonderful opportunity to make a great
car even better,” he said.

r Hard plastics are banished and the interior of
the new XE matches anything out there.

It was an interesting insight, Ian acknowledging
that budget on the first XE had gone on fine
dynamics. In a sense it was a work part-finished.
This time there has been more money to spend on
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Ian Callum is pictured in front of a
painting of the new XE by Howard
Lee.

Lee is a hyper realistic artist. Most
of us thought we were looking at
actual photographs of the XE. His
work is almost a mirror image of
the real thing. Impossible to
contemplate. For Jaguar he created
several canvasses of the XE which
were hung in Shoreditch’s Bike
Shed, one of many trendy, arty
bustling hang-outs which suggest
London’s streets are still lucrative.
the interior, now matching anything out there. It
has a combination of fine materials — all models
have electric leather seats and the rear passengers
now get classy wood veneers in the doors.
Hard plastics are banished out of reach. The car
is still not roomy in the back but that is governed
by the racy body outline, which is unaltered. A
slimmer and wider radiator grille over a new
bumper profile and slinky LED headlamps units
give it a lower and sporty look.
It is a very effective deceit, achieved by a few
slightly different panels.

Under the influencers
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STEVE ORME is feeling...
HAVE you ever driven a
test car under the
influence?

No, not of alcohol but one of those
unfeasibly skinny-legged chaps in
bright yellow jeans with a You
Tube ‘lifestyle’ channel who
demand high-end cars from
manufacturers and take valuable
resource from proper writers.
The influencers.
They tell anyone who will listen,
while brandishing a freebie Rolex,
that the model of the moment is a
B&M Bargains cortisone injection.
In orange if you really want to be
down with the hipsters.
You get the idea. New clothes.
Emperor. That sort of thing.

“

One day they
were riding their fold
away bicycles to the
tube station, the
next...send me a
Lexus, I’m worth it

“

I don't even know where
influencers came from.
One day they were riding their fold
away bicycles to the tube station,
the next, bingo, send me a Lexus,
I'm worth it.
No you're not.
I heard of one recently who even
arranged a car to come with a fuel
card.
Look, I'm not short of cars - in fact
I may like a week or two off the
swap-over-day logistics now and
again but I do know that real
journalists are being denied on the
back of people who wouldn't know
a crank from a ... oh, you know me.
Scott Brownlee received a letter
from an influencer which was
downright rude to the point of
being commercially threatening.
“Lend me a car or I go elsewhere.”
A cheery wave was all he got.
Recently in these pages we
discussed the opportunities for
young would-be motoring hacks.
Few and far between is my take on
it.
What chance when influencers turn
up to write nothing, believing their
very presence is enough?
On a launch in Epsom we were

treated to the company of two
ladies who insisted they drank
nothing but champagne with every
bath, canapé and dish. They
would, of course, be saying how
spiffing this company was.
Car? Seemed to come as a shock
they may be expected to drive one.
A plea to press offices. We, the
proper guys, are still out there.
Don't let yourselves be under the
influence.
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r Convoy of
Jeeps toughing
it out in the Lake
District

Photo: Andy Harris

PERTINENT to the above is the
farewell to western arms of
Infiniti, a quality range with plenty
to recommend it but which, like
jellied eel and custard, failed to
tempt the palate of European
purchasers.
Unlike Lexus, people did not seem
to grasp the concept of a Nissan
luxury arm.
Here is the difference: Toyota
made sure we regularly got behind
the wheel of a Lexus test car.
Brooksie was always tuned in to
lining them up, often key-to key.
You never quite got the feeling
Wayne and Terry had been given
the same carte blanche.
One of the very few Infiniti
dealerships is in Manchester. You
would have thought it a good
strategy for the Northern Group to
be bombarded with test cars to
earn column inches.
Perhaps if we had all been
influencers…

Hats off to Tom and Jeep - again!
FLAT caps doffed once more for Jeep which
came up with proper off roading for the launch
of the new Wrangler.

Windermere was the base camp and the day before
we arrived a strange golden ball was seen in the sky
and warmth abounded to the extent that many locals
thought that Sellafield had gone up.
The following day normal service was resumed and
those with lake view rooms at the Low Bay Hotel
awoke to the sight of Noah loading sheep two-by-two
onto his ark which, after the waters receded, I
understand was found perched on top of the Old
Man of Coniston.
No, not one of those old men, although there are
more than a few of us in the group these days.
In fact two, ahem, senior members were described
thus by a guide after they ran away from the third
mountain trial although they insisted that they
wrong-slotted. Er, in a convoy of a dozen of the
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brightest liveried cars you ever saw?
In the Lakes it is either raining or raining heavily.
Some of the southern boys had to be thoroughly
rung out before lunch.
The green lane terrain between Coniston Water and
Grizedale was exceptionally tough going and
required the equivalent of a man with a red flag to
guide us though some stretches.
Thanks Tom, yet again a proper test to show just
what a Jeep can do. Some of the off-road routes we
are shown on other events would not trouble a small
hatchback.
To put life in what is virtually my back garden into
perspective, coming down the toughest of the tracks
we met a sheep farmer heading towards us in a pickup with a trailer full of fodder.
Surprised? Think of the look the collie gives on the
Specsavers advert when he gets sheared.
Think very odd smells in the cab.
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F-Type rallies to the cause

THE iconic Jaguar XK 120 was
revealed 70 years ago and it is cause
for celebration. This was the car that
established Jaguar’s motor sport
credentials.

Most famous of all is NUB 120 which was
campaigned by Yorkshireman Ian Appleyard and
his wife Patricia. Ian would later become
chairman of the Appleyard dealership group, a
position he held until 1988.

Patricia was Jaguar founder William Lyons’
daughter and her sterling work as a navigator also
played a major part in the great success the pair
had on the international rally circuit.

NUB 120 was retired from active service in 1953
and has been in the safe hands of Jaguar since
then. Maintained in tip-top condition, it is a
regular sight at classic car events.

So what better way to celebrate the milestone
anniversary than to create an homage to the
original? Thus the idea for an F-Type rally car
was born.

Northern Group vicechairman ANDY HARRIS,
pictured at the wheel, above,
recounts a rare opportunity
to put a very-special F-Type
through its paces on
Jaguar’s Fen End rally stage

The car was displayed at Jaguar’s pre-Christmas
media day and understandably attracted much
interest. It was with much anticipation that I set
off early one morning to Jaguar’s test facility at
Fen End to actually get behind the wheel.

As if to whet our appetites, the morning was spent
driving the F-Type Chequered Flag limited
edition, also created to celebrate 70 years of
Jaguar sports cars. The difference is you can
actually buy one, with prices starting at £62,335.
Lunch with Jaguar director
of design, Ian Callum and
Erol Mustafa, chief FType product engineer,
followed and a chance to
find out more about these
latest F-Type creations.
Clearly relishing the
chance to design a
bespoke rally car, Ian
waxed lyrical about the
design challenges. The
aim was to make a
modern day sports car of
similar character to the
old XK 120.
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The two rally F-Types have upgraded brakes
which include grooved discs and four-piston
callipers front and rear. The suspension has been
beefed up to cope with the rough and tumble of
rally stages and boasts hand-built competition
dampers and springs.

Motorsport-specification wheel and tyres
specifically for use on gravel, a limited-slip
differential and a hydraulic handbrake complete
the impressive package.

The rally F-Types are destined to be used as
promotional cars and will be appearing at events
across the country, but first invited media were
given the opportunity to get behind the wheel.
Excited would be an understatement!

The Fen End test facility boasts an impressive
rally stage which includes mud, gravel and tarmac
sections.

Much as I would like to have ventured out on my
own, Jaguar sensibly enlisted two professional
instructors to guide the wannabe Colin McRaes.

I was in the capable hands of Jade Paveley,
currently junior Welsh tarmac champion and who,
fortunately for me, was blessed with endless
patience.

I consider myself to be a decent driver and one
who is not afraid of a good turn of speed. Rally
driving, as I discovered, requires a new skill set
and a certain amount of bravery.

Over the course of my time behind the wheel, I
became more confident and enjoyed gently sliding
the F-Type through the looser corners. I wasn’t
quick, but I remained in control and happily
returned from my rallying foray with the car
intact.

A good day, an exciting car and memories that
will stay with me forever...
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Coniston
capers

As a group we meet three or four times a year and usually try to
incorporate a driving activity into the occasion.

Last autumn we met at the Dales Off-Road Experience at The
Coniston Hotel near Skipton. A little drizzle did nothing to
dampen the spirits of our members and partners.

Experience manager James did his best to quell the nerves of the
inexperienced and soon we were in the capable and
knowledgeable hands of his team of instructors.

The centre boasts a variety of vehicles from an old-school Land
Rover Defender to more modern Japanese pick-up trucks.
Unsurprisingly it was the old Landie that proved to be the
popular choice, though the latest Discovery proved to be just as
capable and far more comfortable.
All too soon our two hours of mud-plugging fun were over and
we retired to the comfort and warmth of the hotel.

Time then for a quick business meeting followed by a delicious
dinner. Comfortable overnight accommodation and a hearty
breakfast completed a delightful 24 hours.

Photos: Damian Turner and Andy Harris
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Guy’s
plan to
revive
historic
hill climb

ngmw N E W S

The newsletter of the Northern Group of Motoring Writers

BETWEEN 1920 and 1924 the cream
of the UK's ‘speed aces’ flocked to
West Yorkshire to contest the one
and a quarter mile hill climb at
Holme Mosss near Huddersfield.

It was run by the Huddersfield and Halifax Motor
Clubs, with challenge events with the Bradford
Club; was widely reported in Autocar and The
Motor and died in 1924 following an accident at
The Kop Hill that ended all public road
competition until last year's Act of Parliament.

Group member Guy Loveridge, having coorganised the public road closure Mike Hawthorn
GP de Farnham in October last year, is leading a
small but dedicated effort to bring a centenary
event to the hill in August 2020, within a day, 100
years on from the original event's opening climb.

was THE hill to win.

“Captain Campbell came; Archie Frazer-Nash,
Eddie Hall and Raymond Mays were just some of
the top line drivers who made the annual
pilgrimage.

“Because the hill has been used for the Tour de
France and Tour de Yorkshire, it is now in
excellent condition and, as it regularly closes due
to snow, it has the infrastructure - lights, diversion
plan etc - already in place at the flick of a switch
to close the roads!"

Interest and support has been widespread with the
Jaguar Enthusiasts Club pledging cross area
support and auction company Brightwells having
signed up as the first sponsors.
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support of the village
of Holme, where the
start of the climb is,
and hope to develop
sponsorship packages
to bring in more
support. We had our
first safety action
group meeting
with Kirklees Council
on March 27th and will be
building the event going forward."

Details on the revival event can be found online,
on a developing web site and a facebook group. A
motorsport day will be staged in Holmfirth itself
to promote the fact that it’s ‘1 Year to Go’ on the
second Saturday in August this year.

Along came a Spider - it’s a bit on the side!

Guy explains: "A hundred years ago The Moss

WHEN Alfa Romeo UK agreed to lend
me a factory-fresh, £60,000 4C Spider for
the week I was overjoyed.

So, when my brother offered me a
comparison drive of his 18-year-old Alfa
Spider Twin Spark - which cost him just over
a grand - I was, well . . . less overjoyed.
But then it got me thinking about just how
much extra you get for your £58,520 and
whether these two distant siblings can be
compared at all - or are they so far removed
in every respect as to make a comparison
irrelevant?
A quick ‘Top Trumps’ duel would suggest the
cars are poles apart: the 4C Spider is a
thoroughly-modern, rear-wheel drive, scaled-

Guy goes on: "We are delighted to have the full

down supercar based around a carbon-fibre
tub that you would normally only find in
exotics such as the McLaren 720S and
Lamborghini Huracan; while the teenage,
front-wheel-drive 916-series Spider is based
on the old Fiat Tipo platform. A win for the
4C Spider then.
The 4C Spider’s 0-60mph time is just 4.5
seconds and it will top out at 160mph, while
the 916 Spider will be along in a further 3.9
seconds and then give up the chase at
131mph. Hand that car over bro.
This Top Trumps approach doesn’t tell the
whole story though when comparing these
Italian icons because the “feel-good” factor
plays such an important part and that can’t
be quantified as easily as
engine size or
performance.
So, which is the better car
to drive? Well, that will
depend on a few things; is
it a trip to the shops or a
trip to the track? How far
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are we travelling and do we need luggage?
And do we expect to hold a conversation?
As you might expect, the 4C Spider is not the
most practical of cars and I would find it
impossible to live with on a daily basis - but it
is an absolute hoot to drive.
The 916 Spider drives much more like a longterm partner – reassuringly predictable,
easier to live with on a day-to-day basis and
thrilling enough to keep you interested.
Which is it to be then; the thrilling bit-on-theside or the classy, predictable long-termer?
I recommend you have your cake and eat it.
After all, if you can afford the £60,000 for a
4C Spider then a grand’s-worth of secondhand 916 Spider probably isn’t out of reach
and is certainly usable every day – unless,
perhaps, you have a family.
So, take my advice and be happily married
during the week – but leave weekends for
simply being engaged. Thrillingly so!

- Steve Berry

Jeremy’s PSA’s new chief
ngmw N E W S

The newsletter of the Northern Group of Motoring Writers

JEREMY Townsend is
now director of
communications for
Groupe PSA in the UK,
succeeding Andrew
Didlick who has retired
after three years in the post.
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r Jeremy Townsend
takes over as UK
director of
communications for
Groupe PSA

Jeremy joined Vauxhall Motors,
now part of the Groupe, from
Renault.
Andrew, a long time good friend of
the Northern Group, joined the
Peugeot Talbot company from
Jaguar in 1992 as head of
advertising.
He went on to become general
manager of aftermarket parts
company Motaquip in 1997 before
being appointed PR director at
Peugeot in 2000.
Rebecca Diver-Clarke has joined
Honda UK as PR communications
manager for automotive, and is now
the main point of contact for all
things four-wheels.

Motor Industry
News
with Alan
Domville

Rebecca has been in the industry
since 2010 and has six years of
experience in automotive PR with
Citroen, Exxon Mobil and, latterly,
Nissan.
She has launched 15 new models in
her career to-date and her first event
with Honda was at the launch of the
CRV Hybrid, the northern leg of
which was staged near Darlington..

r James Andrew - new man
of Influence at Lotus

New press fleet co-ordinator at
Volvo is Natasha Smith who was
previously press controller with
Nissan.
Natasha has succeeded Luke James
who has joined the customer
relations team.
Rachel Goodwin has stepped into
Jo Watkins’ role as senior press
officer at Mercedes-Benz to cover
her maternity leave.
Jo gave birth to baby Annabelle in
September, a sister for Jessica.
Having earned her degree, Chloe
Hawkins, who spent a year in the
BMW press office as an intern, has
now been appointed as press officer
at M-B.
In addition Olivia Frankel, niece of
Andrew, is the new corporate
communications intern.
The VW press office has recruited
Jimi Beckwith, formerly a member
of the news desk team at Autocar,
which he joined in 2015, and Lizzie
Meeke who is covering the media
relations officer role for commercial
vehicles while Grant McPherson

fulfils the duties of Amy Allen, now
on maternity leave.
Lizzie has previously held a
placement role at Vauxhall.
Scott Fisher is no longer with VW
having launched his own company,
Scribe Public Relations.
Scott had been with VW for three
years having joined it from SEAT.

r Natasha Smith - joining
Volvo from Nissan
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Media relations manager Holly
Williams has returned to the SEAT
press office following her maternity
leave.
Holly is job-sharing with Laura
Margott who covered in her
absence. Holly’s daughter Martha is
now a year old.
James Andrew has been appointed
communications and PR director at
Lotus.
Previously James was at Influence
Associates which he helped to
establish along with PR veteran
Stuart Dyble.
James has also held senior positions
in PR with Jaguar Land Rover and
in technical and electric vehicle
sectors internationally.
New chief operating officer at
Influence is Andrew Roberts who
was previously director of global
communications at Bentley and who
had also held senior
communications positions at
Mercedes-Benz and Land Rover.

Continued on Page 16

Car lover Poppy
puts the hammer
down at Ford
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More Motor Industry News

Continued from Page 15

Poppy McKenzie Smith has joined
Ford of Britain’s communications
and public affairs team where she
will be handling corporate
communications. She will be
leading communications on projects
such as Driving Skills for Life and
Ford’s ongoing work with the
mental health charity, Time To
Change.
Poppy joins from Bonhams
auctioneers, where she managed the
motoring communications across the
UK and Europe, feeding her lifelong passion for veteran, vintage
and classic cars.
As well as all things automotive,
Poppy has a deep love of whisky
and enjoys spending her free time
helping out at her family’s distillery
in Fife.
At the same time, Charlotte Ward
is making the move from corporate
affairs manager to Ford of Europe
marketing after five years in the
Ford of Britain press office.
MG Motor UK has appointed

Torque Agency Group to support
its overall PR and communications
activity.
Ian Tonkin and Tim Ricketts from
Torque will act as the principal
points of contact for any MG media
enquiries and press fleet bookings,
supporting PR & events manager,
Carly Escritt.
The structure of the Audi press
office team has changed following
the return of Kate Dixon from
maternity leave. Kate has resumed
her previous role of media relations
manager, but on a part-time basis
working Monday to Wednesday
each week.
Simultaneously Jo Catchpole has
been promoted from press fleet
executive to media relations
manager and will work on a job
share basis with Kate .
Camilla Scanes continues in her
role as media relations manager on a
permanent, full-time basis, working
closely with Kate and Jo. Jess
Bowden-Eyre, who supported
Camilla during Kate’s maternity
leave, has now left the company.

Alison takes PSA hot seat

THE new group managing director in
the UK in charge of Peugeot, Citroen
and DS for Groupe PSA is Alison
Jones, formerly managing director of
Volkswagen cars.

Alison had held many key posts within the
Volkswagen Group taking in the Audi, VW,
SEAT, Skoda brands and commercials. She has
replaced Stephane Guevel who is moving to
another post within PSA after five years in the
role.

Alex Smith has returned to the Volkswagen
Group to succeed Paul Willis as managing
director. He was formerly MD at Nissan GB and
joined VW in 2007 after initially working with
Ford and Kia.

r Alison Jones - new MD for Groupe

PSA’s UK operations.

r Poppy McKenzie Smith loves cars...and a wee dram!

New director of VW passenger cars is Andrew
Savvas who as 18 years’ experience in the motor
industry.
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He moved to VW from Toyota in 2012 and The
ninitially worked in Australia and latterly Dubai.

New president of the SMMT is Dr George
Gillespie, executive vice president of Horiba
Automotive Test Systems. He has succeeded
Tony Walker, managing director at the London
office of Toyota Motor Europe, who has
completed his two years’ term.

George has been involved with the motor industry
for 25 years and held senior roles with Ricardo,
Shenck and MIRA.

Hyundai UK president and chief executive officer
Tony Whitehorn has stood down after 13 years
with the company.

In 2011 he became the first non-Korean to be
appointed to those positions. He remains with the
company as an executive advisor to assist with the
transition to the new management. Tony’s
successor is Ashley Andrew, formerly the
company’s sales director.
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OBITUARIES:

Paul
Williams

ONE of the most colourful characters
in the motor industry, Paul Williams,
died at the age of only 57 in
December after contracting CJD.

Paul will be fondly remembered, particularly
during his spell with Kia as managing director
from 2002 to 2007, when he attended many of the
company’s sponsored events for the Northern
Group.
He leaves a widow, Sylvia, and two children.
Paul was appointed managing director of Daihatsu
UK in 1991 and eight years later he joined
Mitsubishi as director of sales and marketing.
After leaving Kia, Paul formed Koelliker UK and
he then spearheaded the launch of the SsangYong
marque in Great Britain in 2011.
A born salesman and superbly eloquent and
knowledgeable of the industry, Paul was truly a
professional – but with the common touch.

David Farquhar

NEWS has reached us, courtesy of an Iain
Robertson Facebook piece and Alun Parry that
Alun’s predecessor at Suzuki, David Farquhar,
had died almost three years ago.
David retired in 2008 and went to live
permanently at his home in Malta. Fredric Manby
recalls being on a Yugo event David had
organised in Yugoslavia…
“At the airport for the return flight I told him our
plane had come in.”
‘No bother old boy’ … or words to that effect,
‘we own the airline.’ Hmm. The plane was BA
and it took off without us…Mike Kemp got out
his hip flask.

Freda Booker

JUST four months after the
death of Don Booker, his
widow Freda died in her
sleep in February.
Freda had spent much of
the time since Don’s death
in a care home and she
often said to her daughter
Julie and her son-in-law
Simon that her only wish in
life was to be reunited with
Don.
Her wish has been granted.
Members, many of whom
had known Freda for
almost 50 years, responded
to the news with fulsome

r Paul Williams
A smashing pukka type.”
Volkswagen Group’s Paul Buckett relates: “For
me, one of David’s finest moments was when, in
highly determined fashion, he went over to
Alastair Campbell immediately after the latter’s
after-dinner speech at the SMMT annual bash at
the Grosvenor.
“We spectators were only able to pick up David’s
vigorously waving finger under the nose of a very
concerned and inanimate Campbell.
“As David returned to his table he stopped to say
something close to the following:
‘I had to give that man a piece of my mind as we
were expecting an entertaining string of anecdotes
but instead received an appalling party-political
address which caused half of my guests to leave.’
“David was always engaging, well-mannered and
entertaining but on that particular occasion his

tributes to a lovely lady.
“Now reunited with her
pillar of strength. Rest in
peace and in God’s arms”
wrote Steve Orme.
Keith Ward: “Freda – a
lady with a lovely, gentle
sense of fun.”
Our Group was
represented at the funeral
at St Paul’s Church, Monk
Bretton, Barnsley by chair
Julie, general secretary
Alan, accompanied by
Irene, Frederic Manby and
Keith Ward, accompanied
by Jacqui.

message was more memorable than that of the
prominent political communicator who
completely misjudged his audience. “If David
was still with us I’d invite him to deliver an after
dinner speech on Brexit.”

David Roscoe

DAVID Roscoe, who was the first public relations
director at Rolls-Royce, has died at the age of 87.
He was appointed two years before the formation
of our Group.
David also ran a film company, distributing
movies of BRDC and VVCC race meetings and in
1963 he was able to supply Scotland Yard with
footage featuring one of the getaway drivers
taking part in the Great Train robbery whom he
had filmed winning a race – and it led to the
driver’s arrest.
David is survived by a widow, Diana, and two
sons, one of whom worked alongside Alan
Domville at the Warrington Guardian Series.

John Haynes

JOHN Haynes, founder of the eponymous
publishing group and motoring museum, has died
at the age of 80.
John created the first of his motoring manuals in
1966 and established his museum in Somerset in
1985.

Fred Whiteley

r Freda Booker with Don
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FRED Whiteley, who worked for and edited a
host of technical motoring magazines for more
than 40 years until his retirement in 1996, has
died at the age of 96.
At one stage in his career he was editor-in-chief
with Hulton Publications and later he edited
Automotive Engineer.

Doon...but not out!
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QUITE unexpectedly, I
own a 1970 VW beach
buggy, or, to be more
specific, an LWB Doon
Buggy.

I say unexpectedly not because it
suddenly landed on my doorstep
with a note saying 'Love me forever.'
No, because as a 50th birthday
present to myself I was looking for a
1967 Series IIA Land Rover.
It all came about when, a friend on
Facebook posted a photo of his
newly acquired beach buggy next to
his Land Rover, which for some
strange reason got my juices and
imagination flowing.
My knowledge of buggies basically
extends to: find an old Beetle,
remove its body, bolt on another and
there you have it. Evidently, I had to
do some homework.
Fortunately, these days there’s a
forum for everything, and in the UK
we have: wwwbeachbuggy.info
which not only is a font of all
knowledge, but friendly too.
And so the search began, and I learnt
straight away that there are some
really ugly ones! I went to try out a
couple, and although gravity helped
me to slot into the driver’s seat, it
was no help trying to get out again.
Anyway, cutting a long and frankly
quite tedious story short, I found a
Doon buggy that was being sold by a
guy named Gavin - it was twice the
amount that I wanted to spend, but I
arranged a test-drive anyway.
Three things stood out for me; first
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When DAMIAN TURNER decided to treat himself to a birthday
present he had his mind set on an old Land Rover - so just
how did he end up with a beach buggy?

was that you can still buy a Doon kit
from www.volksmagic.com down in
Walsall. Secondly, the quality of
build was top notch, and thirdly the
seats were reupholstered units from a
BMW Mini, and therefore really,
really comfy!
It gave me a new perspective, but if I
wanted a no-nonsense quality buggy,
I would have to have a bigger
budget.

Find us at:www.facebook.com/
NGOMW

The asking price was more than I’d
paid for our two family cars but I
sent Gavin an e-mither with my
offer, although not really expecting
to hear from him again.
A couple of weeks went by and to
my surprise I received an e-mail
from Gavin accepting my offer, I
was excited! The only problem was
arranging to collect it as the weather
had been quite wet and it didn’t have
a roof of any sort. Didn’t I mention
that?
My initial plan was to collect the
buggy with my wife, leave her car at
Gavin’s, drive over to her parents’
house in Wales and collect it the
following day.
But it transpired that she was at a
conference that weekend, so I
bullied my young friend Keiran into
taking me. Instead of driving straight
home again, with Keiran following
me, we made our way to North
Wales for a drive on the beach.
My first impression was that it’s just
like driving a go-kart - there’s no
power steering or ABS, and I know
that it has suspension, I can see it,
but I can’t feel it working!
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When you want it to be it can be
fairly quiet, but then press the
accelerator and the sound from its
ceramic coated Tri-Mil exhaust is
deafening! Something else that I got
used to quite quickly is the short
shift EMPI four-speed box, there’s
no more than around an inch
between gears.
Arriving at Abergele we made our
way onto the beach, took a few
photos then went for some lunch,
and as you can imagine, in a car park
full of ordinary cars, it caused a bit
of a stir.
On the way home the clouds
appeared and I was wishing for a
roof, or a heater!
Arriving home windswept but
happy, I really couldn’t stop
grinning. The buggy was an absolute
joy to drive, all three previous
owners had really looked after it and
added some worthwhile
improvements.
However, there are some things that
I need to address, and I've already
started a shopping list, but in the
meantime I have a tracker with a
motion sensor to fit…

Follow us at:https://
twitter.com/@NGMWCars

